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TORONTO - It's not surprising that young Canadians are seen to be more plugged into digital
trends than older consumers.
But a new report from the Media Technology Monitor suggests the gaps between how the
young and old(er) are using technology are, in some cases, vast.
The research is based on telephone surveys with 6,011 anglophones conducted in the fall of
2013 and the spring of 2014. Overall, the survey results are considered accurate within 1.2
percentage points 19 times out of 20, while the numbers for the so-called millennial
respondents, aged 18 to 34, have a margin of error of plus or minus 2.3 percentage points.
HAVE A SMARTPHONE? ALMOST GOES WITHOUT SAYING
Almost nine in 10 millennials told pollsters they had a smartphone, compared to just 58 per
cent of the respondents who were 35 or older.
Among Gen-Y respondents (in the 25-to-34 demographic), Google's Android narrowly edged
out Apple's iOS as the mobile platform of choice, with each favoured by about four in 10
respondents. Just one in 10 said they preferred a BlackBerry.
The Gen-Z consumers (aged 18 to 24) polled had a slight preference for iPhones and were even
less likely to carry a BlackBerry (only six per cent said they did).
About one in five of the older respondents said they had a BlackBerry, one in three had an
Android, and most had iPhones.
MILLENNIALS MORE LIKELY TO HAVE A TABLET, TOO
Gen-Y consumers were found to be the most likely to own a tablet, with just under half saying
they had one (versus 38 per cent of Gen-Z respondents and 43 per cent of older consumers).

Apple's iPad had a dominant hold on the tablet market. Almost two in three tablet owners said
they chose an iPad.
ALMOST EVERY MILLENNIAL IS ON SOCIAL MEDIA
Nearly nine in 10 millennials said they used at least one social network in the past month,
compared to just over half of the older survey respondents.
Virtually all of them in each age group said they had recently been on Facebook — 99 per cent
of the Gen-Y social media users, 97 per cent of the Gen-Z social networkers, and about 93 per
cent of the older respondents who said they used social media.
One in three Gen-Z poll respondents said they used Twitter, compared to 28 per cent of the
Gen-Yers and 12 per cent of the over-35 group.
BURNING THROUGH GIGABYTES WATCHING ONLINE VIDEO
Among the Gen-Z respondents, 93 per cent said they had watched YouTube in the previous
month and 63 per cent said they had streamed or downloaded a full-length movie.
The numbers were a little lower for Gen-Y respondents (88 per cent and 48 per cent) and
considerably lower for the older respondents (57 per cent and 27 per cent).
EVERYONE LOVES NETFLIX, BUT ESPECIALLY MILLENNIALS
While one in four of the respondents over 35 said they subscribed to Netflix, about four in 10
millennials said they were on the streaming service.
Almost 90 per cent of the millennials who paid for Netflix said they used it every week,
compared to 80 per cent of the older subscribers.
Note to readers: This is a corrected story. A previous version had incorrect age ranges for Gen-Y
and Gen-Z

