
MILLENNIALS AND TV 
VIEWING: BY THE NUMBERS  
We know, young or old, that Canadians love television. But just how much do young Canadians 

love watching? What TV services do they have? Has all their TV viewing gone online? To 

celebrate World TV Day (http://www.worldtelevisionday.tv ) the MTM has gathered some key 

�����Ã�“�«�Ã�¢�Ü���Ê�Ã���A�«�¼�¼�—�Ã�Ã�«�•�¼�Ü���›Canadians aged 18 to 34) and their TV viewing.

M I L L E N I A L S  A R E  S T I L L  I N T E R E S T E D  I N  T E L E V I S I O N

FOR MORE INFORMATION
www.mtm-otm.ca     mtm.otm@radio-canada.ca      1-855-898-4999

*In the past month.

Note: Survey respondents tend to underestimate time spent with traditional media (e.g. TV) and overestimate use of new technology (e.g., Internet).
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