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Media Technology Monitor (MTM) has released new data from its MTM Newcomers report finding just one in three 
newcomers to Canada listens to traditional AM/FM radio, significantly lower than the seven in 10 Canadian-born 
respondents. More than nine in 10 newcomers listen to some form of online audio, a stark contrast to three in four 
Canadian-born individuals. Streaming music on YouTube is the most popular online audio destination for newcomers, 
with nearly four in five engaging with the platform for audio content.

https://broadcastdialogue.com/twb-rsa-073125/


	Blank Page
	Blank Page



