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Only about a third of those new to this country listen to traditional AM/FM radio, the latest Media 

Technology Monitor report found.

Only about one-third of newcomers to Canada listen to traditional AM/FM radio, while the vastmajority get 

their audio content from online sources and streaming services.

That’s according to a new report from Media Technology Monitor (MTM) that looked into the 

audioconsumption patterns of newcomers as well as the devices they use for listening.

Canadian-born respondents were far more likely to listen to AM/FM radio (70%) than newcomers(32%), 

although their online radio listening habits are similar: 20% and 15% respectively.

Of the newcomers who listen to traditional radio, 50% are 45 and older, while just 22% are aged 18to 24.

Online radio shows a similar trend, with 12% of the 18-to-24 age group listening, comparedto 24% of those 

45 and older.

The majority of newcomers (94%) say they listen to some type of online audio, compared to 76%of 

Canadian-born respondents.

Streaming music on YouTube is the most popular way newcomers consume online audio, with78% of 

respondents doing so.

Their next popular audio channels are audio streaming services (66%), audio files shared viainstant 

messaging (35%) and podcasting (26%).

Smartphones are the primary device newcomers use for audio consumption (70%), followed by28% who 

listen via computer, 11% via connected TV, 8% on tablet and 6% listen via smartspeaker.

Younger newcomers are more apt to be using audio streaming services: 75% of 18- to 24-year-olds; 72% of 

25- to 34-year-olds; and 56% of those 35 to 44, compared to newcomers aged 45-plus (45%).

International studies students (75%) listen to audio streaming services more than temporaryforeign 

workers (65%), other non-permanent residents (68%), Canadian citizens and permanentresidents (59%) 
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and refugee claimants (52%). Just over one in four newcomers 18-plus listen to podcasts. Women are 

slightly more likely (28%) to listen to podcasts than men (24%). Podcasts are mainly listened to on 

smartphones (75%), which is consistent with the way they listen to other online audio, followed by 

computer (28%), connected TV (11%), tablet (9%) and smart speaker (5%).
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