
MEDIA & TECHNOLOGY THROUGH THE AGES
February 4, 2021 - The MTM releases its newest report series focusing on media and technology adoption and use from 
Millennials to Seniors. In this release we will be highlighting three generations: Millennials (18-39), Generation X (40-54) 
and Seniors (75+). Each report focuses on a different age cohort in the Anglophone and Francophone markets.

Key fi ndings from the Anglophone Generations reports:

● There are notable differences in social networking platform preferences among generations. However, the most popular social 
network among Millennials and Older Anglophones is Facebook, with at least 8 in 10 Anglophone social networkers using it in 
the past month.

● Millennials are the generation most likely to be interested in online audio. YouTube is also their preferred platform to access 
audio with 81% of Gen Zs and 74% of Gen Ys using the platform to listen to music online.

● 84% of Gen X reads online news content, putting them nearly on par with Younger Anglophones and ahead of Older 
Anglophones. Gen Xers also prefer accessing news broadcaster websites (69%) over social media (42%) news aggregators 
(37%) and newspaper websites (27%).

● More than nine in ten Seniors subscribe to a traditional TV service such as cable, satellite, or Fibre Optic. Two-fi fths of Seniors 
also subscribe to a Subscription Video on Demand (SVOD) service, such as Netfl ix, to supplement their TV viewing.
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ABOUT THE MTM
The Media Technology Monitor (MTM©) is Canada’s premier research product in the area of technology ownership and 
use. Based on 12,000 telephone interviews annually (including a cellphone-only sample), the MTM has spoken with over 
140,000 Canadians (equally split between Anglophones and Francophones) over the past decade, making it the most 
accurate and comprehensive media technology tracking survey of its kind. For more information on the MTM please visit 
our Portal at www.mtm-otm.ca or call: 1-855-898-4999.


