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This MTM release puts the world of podcasting into the spotlight. Podcasts have carved out their own niche in the audio/radio
space. By focusing on long form, episodic content and often more niche topics than radio broadcasts, podcast content has
become a notable part of the media diet of many Canadians.
This report considers anglophones’ use of podcasts, key demographic data of podcast users and how they consume other
audio content.
Key findings from the Podcasting report include:

•
•
•
•

Over one-third (36%) of the anglophone population listen to podcasts. Podcast listenership grew by 20% during the
COVID-19 pandemic. It stood at 30% in the Fall of 2019.
Podcasts are very popular among younger anglophones, with 56% of 18 to 34 year olds consuming this medium. In
addition, we see higher use of podcasts amongst those who also listen to streaming music services or streaming AM/FM
radio.
Two thirds of listeners say they get their podcasting content from a single source. Among sources available, Spotify and
podcasting apps are the two most common ways that listeners get their content.
Word of mouth remains the most common method to discover new content. A third of listeners say they hear about
podcasts from friends, family, or colleagues.
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