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As newcomers represent a growing share of Canada’s population, understanding their media and technology habits is key to 
capturing how this diverse group connects, communicates, and integrates into Canadian society.

The 2025 edition of MTM Newcomers is now available, featuring the Top Trends Report 2025, a free Sneak Peek Infographic, and access 
to new datasets through our analysis tool. These insights provide actionable intelligence on how newcomers engage with media, 
technology, and digital platforms.

Highlights from the 2025 MTM Newcomers season include:

•	 FAST channel adoption: Nearly half (48%) of newcomers watch free ad-supported TV, making them 45% more likely to use FAST 
services than Canadian-born viewers (33%).

•	 Social connection online: Newcomers spend nearly twice as much time on social media each week compared to Canadian-born 
users, reflecting their reliance on digital platforms to stay connected locally and abroad.

•	 Cellphone dominance: Almost all newcomers own a cellphone; more than half acquire their device after arriving in Canada. For 
cellphone plans, in-person sign-ups remain most common, though online channels and retail outlets also play a strong role.

•	 Career transition: Nearly half of newcomers have searched for a job in the past six months (vs. 23% of Canadian-born), with almost 
two in five switching professions after arrival.

•	 Language diversity in media: While English and French are the primary languages of consumption, more than half of 
newcomers consume some content in other languages. Nearly half watch TV and video in a non-official language, and one-third 
read news outside English or French.

Not a client yet?
The Top Trends Report, the most recent 2025 data set as well as the Sneak Peek Infographic are available to all MTM Newcomers’ 
clients.

ACCESS THE MTM PORTAL

As a division of the Media Technology Monitor (MTM), MTM Newcomers is the first annual media study in Canada which 
focuses on those who have arrived in Canada in the last five years. In total, 3,857 newcomers and 819 Canadian-born 
respondents were surveyed. Participants were able to respond to the survey in one of 12 different languages including 
Tagalog, Cantonese, Mandarin, Punjabi, Arabic, Spanish, Amharic, Hindi, Swahili, Ukrainian, French and English. For 
more information on the MTM please visit our Portal at www.mtm-otm.ca or call: 1-855-898-4999.
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