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There’s no denying that ads are everywhere you look online: before and during a video or TV show, at the start and end of an article or 
a podcast.

Is the prevalence of ads pushing more Canadians to rely on ad blockers?

Our newest infographic, based on MTM 18+ Fall 2024 data looks at ad-blocker usage among key demographics, what devices they use 
and examines who the biggest blockers of the bunch are.

CLICK HERE TO VIEW INFOGRAPHIC

The Media Technology Monitor (MTM©) is Canada’s premier research product in the area of technology ownership and 
use. Based on  12,000 telephone interviews annually (including a cellphone-only sample), the MTM has spoken with over 
300,000 Canadians (equally split  between Anglophones and Francophones) over the past decade, making it the most 
accurate and comprehensive media technology  tracking survey of its kind. For more information on the MTM please 
visit our Portal at www.mtm-otm.ca or call: 1-855-898-4999. 
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