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Free Ad-supported Streaming TV (FAST) channels represent one of the newest ways for Canadians to watch online video content. 
These services mimic traditional linear TV, operating on a schedule rather than being strictly on-demand, but are entirely free to 
watch, without a subscription, as they are supported by advertising revenue. Despite competition from other types of content, FAST 
channels have hit new highs in 2025 among Canadian adults. But are kids engaging with this format?

The latest reports from the Media Technology Monitor (MTM) shed light on this growing trend through two key reports: The MTM 
18+ FAST Forward: How Free Ad-Supported TV Channels hit new highs in 2025 report, which examines consumption among online 
Canadians aged 18 and over, and the MTM Junior Ad-venture Awaits report, which details viewing among children aged 2 to 17.

Highlights from the MTM 18+ FAST Forward: How Free Ad-Supported TV Channels hit new highs in 2025 report include:

•	 41% of online Canadians are watching FAST channels: Usage has nearly doubled since Fall 2024 and it skews higher among 
those aged 50 to 64, more affluent households and Indigenous peoples;

•	 Four platforms offer large libraries of FAST channels in the Canadian market: Roku Channels is currently the most popular, 
followed closely by Tubi, Pluto TV and Samsung TV+;

•	 FAST channel viewers are big content consumers: They exceed non-FAST channel viewers in past month usage of AVOD and 
SVOD content, YouTube, and typical week viewership of linear TV content. They also report higher hours of usage of these types of 
content in a typical week.

Highlights from the MTM Junior Ad-venture Awaits report include:

•	 A third of Canadian kids watch content on FAST channels: This represents 10% growth from what we saw in 2024. Anglophone 
kids are nearly twice as likely to watch FAST as are francophone kids. However, we don’t see differences across age and gender 
categories;

•	 FAST viewers tend to also watch content on other video platforms: 70% of FAST kid viewers say they also watch content on all 
of linear TV, SVOD, and YouTube. Only a handful watch content on FAST exclusively;

•	 No one platform has emerged as the most prominent source of FAST: Tubi was the most commonly mentioned platform 
among kids, but only a quarter of FAST viewers said they use it. 22% of viewers said they watch on Roku Channels and 19% on 
PlutoTV.

Existing clients can access the full MTM 18+ and MTM Junior reports through the MTM portal.
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MTM Junior is the first annual youth media study in Canada and is a division of the Media Technology Monitor. 
Based on an online panel, the MTM JR. has spoken with over 2,065 households split equally among anglophones and 
francophones. Of the 2,065 households surveyed, data for 2,953 children was collected. For more information on the 
MTM JR. please visit our Portal at www.mtmjunior.ca/ or call: 1-855-898-4999.
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