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The Next CGeneration of News Consumers

MTM JR.  November 20th, 2025

Even from a young age, there is a strong desire to know what's happening in one’s community, region, country or the rest of the world.
While their interest isn't at the same level as adults, many kids are being exposed to news content.

The latest MTM Junior report looks at key demographics of children aged 7 to 17 who access news, and the most used sources for this
content.

Key highlights from this report include:

e  Usage: Just over one in three anglophone kids engage with news every month. Teenagers are more likely to consume news
compared to kids 7 to 11;

e Sources: Three in ten anglophone kids who use news rely exclusively on a single source, while 18% are using 5 or more sources.
Teenagers are more likely than younger kids to use several news sources.

Get the Full Analysis: Download the complete report for the full data breakdown and context.

ACCESS THE MTM PORTAL

MTM MTM Junior is the first annual youth media study in Canada and is a division of the Media Technology Monitor.
Based on an online panel, the MTM JR. has spoken with over 2,065 households split equally among anglophones and
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francophones. Of the 2,065 households surveyed, data for 2,953 children was collected. For more information on the
MTM JR. please visit our Portal at www.mtmjunior.ca/ or call: 1-855-898-4999.
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