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New MTM Junior Report Reveals How
Families Co-View Across Streaming, YouTube,
and TV

MTM JR.  December 4th, 2025

Now that families have so many ways to watch content, the way they view videos together has changed significantly, making parent
and child co-viewing more important than ever. Co-viewing used to happen mostly on traditional television, but it now spans a wide
range of platforms, including paid streaming services, creator-driven content, and the rapidly growing number of free, ad-supported
streaming channels.

The latest report from MTM Junior looks at key demographics of children aged 2 to 17 who co-view and the most used platforms for it.
Key highlights from this report include:

¢  Kids can access video content through multiple platforms: The two most-used platforms are YouTube and SVOD Services
watched every month by 4 in 5 kids. Linear TV is watched by 2 in 3 kids, while FAST channels are consumed by 1in 3;

° Over 3in 5 kids are co-viewing on a daily or weekly basis: Younger kids tend to co-view more with a family member compared
to older kids. Co-viewing is more common among kids who do not have their own cellphones, and is less common among
children in high-income homes;

®  SVOD services are the most popular platform for watching content together: 3 in 5 kids co-view content on SVOD services,
followed by 2 in 5 who do it on YouTube. The likelihood of co-viewing on a given platform varies by age, younger kids are more
likely to co-view YouTube, while teenagers are more likely to co-view traditional TV.

The MTM Junior is a leading authority on child media consumption habits, providing data-driven insights that help clients understand
and engage with this crucial demographic.
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MTM MTM Junior is the first annual youth media study in Canada and is a division of the Media Technology Monitor.
Based on an online panel, the MTM JR. has spoken with over 2,065 households split equally among anglophones and
MEDIA TECHNOLOGY MONITOR francophones. Of the 2,065 households surveyed, data for 2,953 children was collected. For more information on the

MTM JR. please visit our Portal at www.mtmjunior.ca/ or call: 1-855-898-4999.
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