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MTM Newcomers releases its latest report, From Arrival to Integration: Shifts in Media & Technology Use Among Newcomers, offering 
critical insights into how the media and technology consumption habits of Canada’s newest residents change based on their time in 
the country.

This new report divides the newcomer population into three distinct, nuanced segments: Recent Arrivals (one year or less), Settling 
(2 to 3 years), and Established (4 to 5 years), to provide a comprehensive view of their journey from arrival to integration. The 
findings confirm that as newcomers build their lives and careers in Canada, their technology ownership, subscription services, and 
consumption of Canadian media rapidly shift, offering a new perspective for industry stakeholders.

Highlights from this report include:

•	 Device Ownership Grows Post-Arrival: Generally, device ownership, such as TV sets, grows the longer newcomers spend in 
Canada. Over 4 in 5 of Established newcomers have a TV set, compared to just under 3 in 5 of Recent Arrivals. The key exceptions 
are cellphones with plans and computers/laptops, which show high penetration across all segments due to their essential nature, 
especially for International students among Recent Arrivals;

•	 Shift Towards Subscriptions and FAST Channels: Recent Arrivals are less likely to subscribe to video services, including overall 
SVOD (Subscription Video on Demand) services, than those who have been in Canada longer. Viewing of FAST (Free Ad-Supported 
Streaming Television) channels also increases, from 3 in 10 for Recent Arrivals up to 3 in 5 for Established newcomers;

•	 Audio Streaming is Universally Popular, but Radio Rises with Integration: Streaming audio services, like Spotify, are popular 
across the board with all newcomer groups. However, the use of traditional media, like listening to AM/FM radio (both terrestrially 
and online), and podcast listening increases with time in Canada, peaking with the Established segment.

The complete report is now available for clients. To gain a whole new perspective on newcomers and inform your strategy, access the 
full data set and report page by visiting the MTM website.

Not a client yet?
Contact us to learn more about accessing industry-leading market intelligence.

ACCESS THE MTM PORTAL

As a division of the Media Technology Monitor (MTM), MTM Newcomers is the first annual media study in Canada which 
focuses on those who have arrived in Canada in the last five years. In total, 4,283 newcomers and 1,024 Canadian-born 
respondents were surveyed. Participants were able to respond to the survey in one of 12 different languages including 
Tagalog, Cantonese, Mandarin, Punjabi, Arabic, Spanish, Amharic, Hindi, Swahili, Ukrainian, French and English. For 
more information on the MTM please visit our Portal at www.mtm-otm.ca or call: 1-855-898-4999.
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