Welcome to the MTM Spring 2026 Sneak Peek!

From Social Media Fatigue to Live Sports Streaming: MTM 18+ Unveils the Trends Shaping
Canada’s Digital Landscape

MTM 18+ | July 21, 2026

OTTAWA, Ontario — The Media Technology Monitor has officially released its highly anticipated Spring 2026 data set. For more than
two decades, MTM 18+ has tracked how Canadians aged 18 and older engage with media and technology in an increasingly connected
world.

The Spring 2026 release builds on this foundation with insights into emerging shifts in media behaviour including online betting,
social media habits, live sports viewing, and the growing prevalence of advertising on streaming services, helping organizations stay
ahead of the curve.

Interested in the latest trends in media and technology consumption? Contact us to learn how MTM can help your organization turn
data into actionable insights.

CONTACT US

Join us for our webinar

For a deeper dive into these findings, join the Media Technology Monitor and Numeris NLogic for a webinar on
September 17, 2026 at 1:30 p.m.

REGISTER

The Media Technology Monitor (MTM®©) is Canada’s premier research product in the area of technology ownership and
MTM use. Based on 12,000 telephone interviews annually (including a cellphone-only sample), the MTM has spoken with over

300,000 Canadians (equally split between Anglophones and Francophones) over the past decade, making it the most
accurate and comprehensive media technology tracking survey of its kind. For more information on the MTM please
visit our Portal at www.mtm-otm.ca or call: 1-855-898-4999.
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