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When moving to a new country, TV and video content become an important part of a newcomer’s daily routine. The screen helps new
residents stay connected to their home country through content in their preferred languages, while also helping them learn about
Canada through local news and entertainment.

MTM Newcomers' latest report Beyond the Broadcast: TV and Video Habits of Newcomers, examines recent immigrants’ viewing
habits across platforms. It explores total viewing time, language preferences, traditional television, subscription streaming (SVOD), ad-
supported video (AVOD) and, for the first time, the growing role of free ad-supported streaming (FAST) TV channels.

Key highlights of this report

Newcomers Lean Heavily into Online TV and Video Content

While subscription streaming services viewership remains high, newcomers show a stronger preference for free alternatives. Ad-
supported platforms like YouTube dominate daily viewing, while FAST channels are increasingly adopted by those who have been in
Canada longer.

Traditional TV Audiences Lead with Families and Older Demographics

Newcomers are less likely to watch traditional television than Canadian-born individuals. Although viewership dips significantly among
young audiences, it remains steady for those aged 25 and older, peaking among families with children and being more common
among men.

Smartphones Lead as the Primary Screen for Newcomer Video Content

Virtually all newcomers own a cellphone, establishing it as the most widely held device ahead of computers and traditional TV sets.
Cellphones serve as their main screen for viewing all video content, including SVOD services and other online video content.

The complete report is now available to all MTM Newcomers subscribers.

ACCESS THE MTM PORTAL

Not a client yet?

If your organization is not yet a client but is interested in gaining a deeper understanding of how this growing segment of the
population interacts with media and technology throughout their settlement journey, we invite you to contact us for more information
on how to access our full data set and industry intelligence.

About MTM Newcomers
M l M As a division of the Media Technology Monitor (MTM), MTM Newcomers is an annual media study in Canada which focuses
MEDIA TECHNOLOGY MONITOR on those who have arrived in Canada in the last five years. In total, 4,284 newcomers and 1,024 Canadian-born respondents

were surveyed. Participants were able to respond to the survey in one of 12 different languages including Tagalog,
Cantonese, Mandarin, Punjabi, Arabic, Spanish, Amharic, Hindi, Swahili, Ukrainian, French and English.For more information
on the MTM please visit our Portal at www.mtm-otm.ca or call: 1-855-898-4999.
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