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OTTAWA, Ontario — With the introduction of legalized online sports betting in 2021, along with the recent introduction of prediction
markets, Canadians have more gambling options than ever before. The Media Technology Monitor (MTM) has released its latest report,
What are the odds? Betting, gambling, and lottery among Canadians, offering a comprehensive look at how online Canadians
engage with lotteries, online casinos, and sports betting. The data highlights key differences across different demographics,
subscribers and users of different platforms, along with public perception surrounding sports gambling advertisements.

Key Highlights:

Overall Participation

Over a quarter of online Canadians regularly engage in gambling activities, with in-person lottery ticket purchases being the most
popular format. However, online gamblers participate far more frequently on a daily basis than traditional lottery players.

Online Casinos and Sports Betting

Online betting is driven heavily by younger demographics who favor digital platforms like FanDuel and BetMGM. Canadians aged 18
to 49 are three times as likely to play at online casinos and seven times as likely to participate in sports betting compared to those over
age 50.

Advertising Concerns

Public concern regarding sports betting promotions is growing. A quarter of online Canadians view the current amount of sports
gambling promotion as dangerous, and 22% feel there are too many ads. Notably, over half of active sports bettors agree there is an
overabundance of advertising.

ACCESS THE MTM PORTAL

Not a client yet?

If your organization is not yet a client but is interested in gaining a deeper understanding of Canadians and their media and
technology habits, contact us for more information on how to access our full data set and industry intelligence.

The Media Technology Monitor (MTM®©) is Canada’s premier research product in the area of technology ownership and
M I M use. Based on 12,000 telephone interviews annually (including a cellphone-only sample), the MTM has spoken with over
MEDIA TECHNOLOGY MONITOR 300,000 Canadians (equally split between Anglophones and Francophones) over the past decade, making it the most

accurate and comprehensive media technology tracking survey of its kind. For more information on the MTM please
visit our Portal at www.mtm-otm.ca or call: 1-855-898-4999.
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